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Design v interiéru

,Vstup zahraniénich investorii do CR
s sebou pFindsi novy pohled na vnimani
designu jako aktivni sloZky pFi vytvareni
pozitivniho image spolecénosti,“ zdtraz-
nuje reditel spolecnosti Prolnterier pan
Oldfich Mejstrik.

Spole€nost Prolnterier zaujima pfedni misto
v feSeni interiérd budov v oblasti podlaho-
vych krytin a dalSich interiérovych prvkd. Jeji
rukopis potkavame ve vétSiné nové realizo-
vanych administrativnich objektl, hotell ale
i prodejnich jednotek retailovych fetézcu.

Jak se vyviji postoj investora ve vnimani
designovych prvkii?

V oblasti tvorby komerénich interiér(i byl pa-
trny rozdil v pfistupu mezi eskymi a zahra-
niénimi subjekty, zejména u starSich projek-
td. V ¢eském prostredi prevazoval trend pre-
devS§im ekonomického feSeni. Funkéni pro-
dukty v nizSich cenovych relacich, vétSinou
jednobarevné pojeti. Jednotlivé designové
prvky interiér pfijemné doplrovaly, ale nepo-
dilely se aktivné na jeho celkovém koncep-
tu. Se vstupem renomovanych zahrani¢nich
spole¢nosti mizeme sledovat uréity posun,
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ktery podle mého nazoru pozitivné ovlivnil
vnimani designu na trhu obecné.

V ¢em tento posun spociva?

Zahrani¢ni spole¢nosti s sebou pfinaseji svij
image, svoji korporatni identitu, kterou chtgji
jednoznaéné prezentovat vici svym klientim.
Cilem je vyjadfit svij charakter a postoj zaji-
mavym ¢&i netradiénim pojetim interiéru jako
celku. Diky tomu se zacaly v daleko vétsi mife
prosazovat tzv. designové produkty. Pfede-
vSim kobercovy Ctverec jako takovy, se zde
mnohem dudraznéji, at uz barevné, ¢i vyrazo-
vé - zplsobem instalace, pouzitym vzorem ¢i
kombinaci rdznych typ(, podili na feSeni inte-
riéru a stava se tak jeho aktivni slozkou.

Lze tento trend ukazat na konkrétnich pfi-
kladech?

Ano, mlGzeme zde uvést nékolik zajimavych
projektt. Rad bych ale nejprve zminil zpusob,
jakym konkrétni koncept vznika. Zakladni
ideu si spole¢nost pfinasi z materské zemé
nebo ji vétdinou spole¢né s architektem vy-
tvafime zde. Na zakladé poznani specific-
kych pfedstav a potfeb klienta pak predkla-
dame jednotlivé navrhy.

Napf. pro spole¢nost REGUS jsme vytvofi-
li koncepci feSeni jejich prostor v objektech
Praha City Center a BB Centrum. Kombinovali
jsme zde rGizné typy material(i - dfevo a kober-
cové Ctverce smyCkové i s fezanym vlasem,
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“The entry of foreign investors to the
Czech Republic has led to a new perspec-
tive on design as an active component in
the creation of a positive company image”,
Oldrich Mejstrik, the director of Prolinterier,
highlighted.

Prolnterier is one of the leading interior design
companies specialising in floor covering and
other interior design features. We come across
its unique stamp time and time again in the
majority of recently implemented projects in
administrative buildings and hotels as well as
in commercial units in various retail chains.
How have investor attitudes changed in
terms of their perception of design fea-
tures?

When creating commercial interiors, there
was a marked difference between the atti-
tude of Czech entities and that of foreign en-
tities, particularly in relation to older projects.
The prevailing trend among Czech firms in
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the past was first and foremost to find an eco-
nomical interior design concept — functional
products in a lower price category, mostly
single-coloured. While the various design
features pleasantly enhanced the building’s
interior, they did not participate actively in
the overall design concept. With the entry of
foreign investors to the country we have ob-
served a definite shift which —in my opinion
— has positively influenced how design is per-
ceived in the market in general.

Why such a shift?

Foreign companies take their image with
them, their corporate identity, which they
clearly wish to present to their clients. Their
objective is to express their character and
market position through an interesting and
untraditional overall interior design concept.
As a result, so-called design products have,
to a far greater extent, started to gain a
stronger footing. In particular, carpet squares
have become much more emphatic in terms
of colour, expression, the way they are laid,
the patterns used or a combination of the
various types and are thus becoming an ac-
tive component in the interior concept.

Can you give me some concrete examples
which illustrate this trend?

Yes, we can cite a number of interesting
projects. First of all, | would like to mention the

manner in which particular design concepts
are created. This occurs in one of two ways —
either the company brings the basic idea from
its country of origin or, as happens in most
cases, creates it here with the assistance of
an architect. We then put forward various pro-
posals based on the client’s exact specifica-
tions and needs. For example, we created an
interior design concept for REGUS for their
offices in Prague City Centre and the BB Cen-
trum. Here we combined different types of ma-
terials — wood combined with loop and cut pile
carpet squares, separated with a distinctive
coloured line. We have accentuated entrance
areas and corridors through irregular shapes
used in the transition from one material to the
other. In this way we were able to fulfil the
client’s specifications and in the process al-
lowed REGUS’s individual corporate identity
to be expressed.

We also did the entire floor covering for EXXON
Mobile in Palac Fléra. We worked with Aukett
Architects on the project, the result being col-
ourful and coordinating. One of the three types
of carpets used was especially commissioned
for the company. In cooperation with Cigler Ma-
rani Architects we implemented the so-called
‘random concept’ in DHL's new headquarters
in ‘The Park Complex’in Chodov. This involves
an entirely new trend in design using Interface
carpet squares. The origin of what is known as
the Interface Entropy collection was inspired by
nature — the randomness of the individual fea-
tures collectively creating the feeling of unity
and harmony. In practice this means a unique
design for the user because no two designs
are exactly the same. What is also important
is that financial savings are achieved due to
the fact that there is very little carpet wastage
involved. Furthermore, if the carpet becomes
damaged it is possible to replace the damaged
portion only and the new carpet blends in with
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oddélené navic vyraznou barevnou linkou.
Pro zvyraznéni vstupnich partii a chodeb
jsme vyuzili nepravidelnych tvard pfechodu
jednotlivych materialG. Naplnili jsme tak po-
zadavek na vyjadreni individualni corporate
identity REGUSu.

Kompletni vybaveni podlahovymi krytinami
jsme provedli také pro spoleénost EXXON
Mobile v Palaci Fléra. Vysledkem spoluprace
s Aukett Architects je typicka barevnost a cel-
kové sladéni odstinll. Jeden ze tfi typl pouzi-
tych kobercovych é&tverca byl vyroben na za-
kazku, specialné pro tuto spole¢nost. V nové
centrale spole¢nosti DHL v arealu The Park
na Chodové byl zase ve spolupraci s Cigler
Marani Architects uplatnén tzv. random kon-
cept. Jedné se o zcela novy trend vyjadfeni
designu kobercovych &tvercu Interface. Vznik
kolekce s nazvem Entropy byl inspirovan za-
kony pfirody - nahodilost jednotlivych prvki,
ktera ve svém celku vytvari soulad a harmo-
nii. Pro uzivatele to v praxi znamena jedinec¢-
ny design, protoze stejny vzor se nikdy ne-
muze presné opakovat. Podstatné jsou také
finanéni uspory dosazené niz§im profezem
a skutecnost, Ze v pfipadé poskozeni Ize vy-
ménit pouze postizena mista a novy koberec
se okamzité szZije s plvodnim. Pouzili jsme
barevné ladéni s SedoCernym nahodilym

efektem, coz zajimavym zplsobem komuni-
kuje s celkovym high-tech pojetim budovy.
Jaky princip plati pro sitové klienty, tzn.
tfeba pro banky s mnoha pobockami?
Dlouhodobé spolupracujeme napf. s Komerc-
ni bankou, Ceskou spofitelnou, HVB Bank,
Ceskou pojistovnou nebo VZP. Podilime se
na procesu standardizace a sjednoceni jejich
pobocek. Tyto procesy jsou zalozeny napfi-
klad na pouziti jedné z korporatnich barev pro
odstin koberce. Vybrany produkt poté dodava-
me v&etné servisnich a poradenskych sluzeb
v ramci specialniho partnerského programu.
Vytvarite také barevné feseni ¢i vzor pou-
ze pro jednoho klienta?

Tento koncept je béznéjsi u hotelovych subjek-
t0. V 90. letech bylo médni vkladani firemniho
loga do koberce - zejména v oblasti retailu.
Dnes se od tohoto sméru ¢astecéné ustupuje.
Najdeme je vSak stéle, napf. v siti prodejen
parfumerie FANN. Specialni design jsme vy-
tvareli takeé pro sit prodejen Datart a dale napf.
pro prodejni mista spole¢nosti Oskar nebo
stiedisek Duhové energie spolecnosti CEZ.
Jak vabec vznika design kobercovych
ctvercti?

Dnes se v hojné mife pouziva systém odlis-
nych vySek smyckového koberce, ktery vytva-
fi plastické vzory, dale Ize uplatnit také kombi-
nace rtznych barev. Design ovliviiuje i pouzity
zpusob instalace. Pfi poloZeni jednim smérem
vznika dojem jednolité plochy. Tim, Ze kazdy
druhy Ctverec pooto¢ime o 90°, ziskame nej-
jednodus$si design - instalaci do Sachovni-
ce. Vyuziva se zde odliSny lom svétla, které
dopada na koberec. Lze také posouvat fady
a sloupce ¢tvercll vici sobé, ¢imz Ize vytvorit
dali zajimavé efekty (cihla nebo kvadr). Na
vrcholu v8ak stoji jiz zmifiovany random kon-
cept. Dale je mozno pouzit kobercové Ctverce
se vzorem, které jsou designové samy o sobg,
¢i vytvaret vzor skladanim rliznych obrazcu.

Spolecnost Prointerier zajistuje komplexni
servis v oblasti dodavek podlahovych kry-
tin, pficek, podhledi, vertikalnichihorizon-
talnich Zaluzii nebo textilii. Atypické prvky
- recepcni pulty, zakazkovy nabytek, oblo-
Zeni stén, parapety nebo dvere vytvari za-
kazkové predevsim na zakladé poZadavku
klienta v ramci celkového reseni interié-
ru. Spolecnost je vyhradnim dovozcem
produktii nejvétsich svétovych vyrobcl
- INTERFACE a BRINTONS. Certifikat ISO
9001 svédéi o orientaci spoleénosti na
nejvyssi uroven kvality. -PR-
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the original straight away. We used a black and
gray random effect colour scheme which dove-
tails in an interesting manner with the overall
High-tech concept of the building.

What principle applies to clients with a
number of branches, for example, banks?
We have been working long term with, for
example, Komeréni banka, Ceska spofitelna,
HVB Bank, Ceska pojistovna and VZP (Uni-
versal Health Insurance). We are participating
in the standardisation and homogenisation of
their branches based, for example, on the use
of one of their corporate colours for the carpet
shade. We then supply the product to the vari-
ous branches and provide maintenance and
consulting services as part of a special part-
nership programme.

Do you also create a colour scheme or de-
sign concept for individual clients?

This concept is more common among hotels.
In the nineties it was fashionable to incorpo-
rate the company logo in the carpet, particu-
larly in the retail area. Nowadays there is a
partial reversal of this trend. We still come
across it, however, in the chain of FANN per-
fume shops. We have also created a special
design for the Datart retail chain as well as
for Oskar sales outlets and CEZ (Czech Pow-
er Company) centres.

So, how are carpet squares actually de-
signed?

Nowadays a popular system is the use of vari-
ous loop carpet thicknesses to create three-

dimensional patterns; it is also possible to use
combinations of various colours. The way the
carpet is laid also influences the design. When
the carpet squares are laid in one direction
this creates the impression of being one large
area. By turning every second carpet square
by an angle of 90° we are able to create the
simplest of designs — a chessboard effect.
Varied optical effects are created depending
on different light refraction on the carpet. It
is also possible to move the various carpet
square rows and columns around in relation to
each other, thus creating another interesting
effect (brick or cuboid). The pinnacle of carpet
square design is, however, the above-men-
tioned random concept. It is also possible to
use actual designer carpet squares or create
a design made up of different patterns.

Prolinterier provides comprehensive serv-
ices relating to the supply of floor covering,
partitions, soffits, vertical and horizontal
blinds and textiles. Atypical features — re-
ception desks, custom-built furniture, wall
covering, window-sills and doors — which
the company primarily creates in accord-
ance with the client’s specifications as part
of the overall interior concept. The company
is the country’s exclusive importer of prod-
ucts from the world’s largest manufacturers
INTERFACE and BRINTONS. The ISO 9001
Certificate shows how highly the company
is ranked in terms of quality. -PR-
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Complex supply  Komplexni dodavky

for your interiors  pro Vas interiér

Products:  Produkty:
Interface and Heuga m Kobercové ctverce
carpet tiles  Interface a Heuga
Brintons woven wool carpets m Tkané kobercové role Brintons
Other broadloom carpets m Ostatni kobercové role
Rugs = Kusové koberce
PVC, linoleum m PVC, linoleum
Laminate and wooden floors m Plovouci podlahy
Parquets m Parkety
Access floors m Zdvojené technické podlahy
Cleaning mats m Cistici zény
Sun blinds = Interiérové Zaluzie
ProSpace partitions m Interiérové pficky ProSpace
Doors, jambs and other joiner's m Dvere, zarubné a dalsi
products  truhlarské vyrobky
Custom furniture m Nabytek na zakazku
Image cleaning and maintenance m Cistici prostfedky Image

Services: | Sluzby:

Optimal interior solution m Doporuceni optimalnich typd
podlahovych krytin a dalsich
interiérovych prvk

Design proposals m Navrh feseni designu
Cost management m V/ytvofeni rozpoctu, ktery
optimalizuje Vase naklady
Delivery m Dodavka
and professional installation  a profesionalni instalace
Guarantee, m Garance,
service, consultancy  zaru¢ni a pozarudni servis
Individual cleaning m Vypracovani individualniho
and maintenance guide  plénu udrzby
Renovisions manipulation tools m Manipulacni systém Renovisions
Analysis of your requirements, ® Analyza potfeb,
refurbishment planning  plénovani zmén

Business focus:  Zaméfeni:
Offices m Kancelate
Hotels and leisure m Hotely
Shopping areas m Obchody
Residential m Byty
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Kontakt:
Prolnterier, s.r.o., Bélohorska 37, 169 00 Praha 6
Tel.: +420 220 513 408, Fax: +420 220 513 264
e-mail: info@pro-interier.cz, www.pro-interier.cz



